B i AT

BB T A A0 L RIS S EB A BR AP B %A (Call of Duty Online)

IR SFIE 19 T B R 48 2 1 B B R AT B F & BRI EFE S E I
#PEF/E (Call of Duty Online) BB HRL AT Z

IAMEEEER R B ¥, 2012 4 7 A 3 H, &EREKMEE =7 B EIREIRIF 51T i — BIRE (Wi
BErd: ATVD , B BI9H 5 0 BB s A R — s A BR A R C THERR T A AS ISR BT I 4 % «
00700) , A-REAmE IS AIER AR, 66 (Call of Duty Online) #5744 H Bz K IL K

(Call of Duty Online) HEJFIZHTE F4E A AEIPUHMRA T, CImmERREH. RERIHZER
gk, MEAELS (Call of Duty Online) 7EH B KEET B AR CEEHE,  (Call of Duty Online) & % 2
WK, AR R K N T L B R AT R 2 A

[ BA AR vy B e B R ST A AR B AR AT B e N R Bk 8 | . SRS T E S AT Bobby Kotick
T [RAMTERR P BUE S LS NIRE IS 2 —, SRR REh RESER5 0B 5% ADFT P prideisk. |

Kotick 4R 2: [ LEIPE (Call of Duty Online) 51 B AL AAER AL HERHAE LT P Ryt
(K B 75 T AT AT, NG R DA o B 7 8, IS 3 R P B A A B B A AR A bR B R
FLER AR A A, IR IE 0 S P B S O (e k. B A B e SR AR ST AR I S R SRR,
T T B3 ISR D R At A i T EL By (R .

g AR AR R BIRST Res: T BRAMAR v B e S A 5 TRAR P S B 2% S AT R A ORFIE A SR AR ) 15
B R . B (Call of Duty Online) HEWE S| BB LL T B D FTiu s, M Az Eer & Lok
M 22 N TR IR A 4% 302 K (V)35 2 B8 TR S (ki AT 0 (K0 SCF S RS i B Ik D 58 A 20 B Wi L5 v J2 L 8l ) 30 F
. |

RN ) HTEE S (Call of Duty Online) , 4% (Call of Duty) ZRF1ZE it s 1) & i B 2 N 1 1Sk
i, BRI AR L B RTR  Er Ak (Call of Duty) 3 EKET BT A IKHT D fe,
FAFBUFIEAT ECAS A LB G A 0 A o T 8K TN R, Dok nT LS T A B v B T 4T
EA . ABSCRIBIRE . 38 OB I 8K R 7] IRy AT AN [ (10 3 IS AR X R0 b ], 1 T 0 — R A1) B AT 5 e B i
(Call of Duty: Modern Warfare®) -5 (1) J5 £ 5 .

HH#



)i i

IS L 01 2 L 4 0 R A 0 A TR 5 LIRS M0 PO 446 T B B . LA BV 15
F QQ. M 48uiliEAS (QQ.com) . MEAEEUI N QQ MBI &, £ UHIH A R84 H QQ A HIAl
BRI P AT A, IRV I b B K OB R I, 80 A IR P P A, . R TR
BT k. N B DI LB N LIS . RSO R A AR . A8 A % T
W

JH A AT RN W AE B s A T EAR T, IS 4w %R 00700, figARA 2008 4 6 H 10 H 1F 3 i & ik E
EFRE A3 E R I 2 — . WAL E AR A R, G SRR A . www.tencent.com/ir.

HEEERFIH

IR HINE LR, TR T NEE  TRMFETS 7] BN LE 9B R AN %5 HINE L A2 A 2 ] B A
FEFL, AP TR T 48 2 WF 1 e g HE 7, AT LR I BT 7% 5 A PE R A2 R T T A it I
o 2T A0S LA Z NI o %5 FHE LI 2 it W B A IE HELE AT EA B AN AT o A2 HIHE P2
KB R JRSGERAT RN o 2RISR AT B 1) I B T THY K A B 7 A RIA Ff i

BB i R

AR M BEEE S JE R (BRI A ], e A BRI T B AR SRR PR 2 it DR S T o HE AR A0 20 B T
B A AW A EE InEER. DB VEE. EE. REIRE. ROKNAL EeS. VB, BB, FREE. g
B BRI ERE R BORPEA S . RIS B4R KL T E S I SRR, S BRI A R A

Y. www.activision.com.

Cautionary Note Regarding Forward-looking Statements: Information in this press release that involves Activision
Publishing’s expectations, plans, intentions or strategies regarding the future are forward-looking statements that are
not facts and involve a number of risks and uncertainties. Activision Publishing generally uses words such as
“outlook,” “will,” “could,” “would,” “might,” “remains,” “to be,” “plans,” “believes,” “may,” “expects,” “intends,”
“anticipates,” “estimate,” future,” “plan,” “positioned,” “potential,” “project,” “remain,” “scheduled,” “set to,” “subject to,”
“upcoming” and similar expressions to identify forward-looking statements. Factors that could cause Activision
Publishing’s actual future results to differ materially from those expressed in the forward-looking statements set forth
in this release include, but are not limited to, sales levels of Activision Publishing’s titles, shifts in consumer spending
trends, the impact of the current macroeconomic environment, the seasonal and cyclical nature of the interactive
game market, Activision Publishing’s ability to predict consumer preferences among competing hardware platforms,
declines in software pricing, product returns and price protection, product delays, retail acceptance of Activision
Publishing’s products, adoption rate and availability of new hardware (including peripherals) and related software,
industry competition including from used games and other forms of entertainment, litigation risks and associated
costs, rapid changes in technology, industry standards, business models including online and used games, and
consumer preferences, including interest in specific genres such as music, first-person action and massively
multiplayer online games, protection of proprietary rights, maintenance of relationships with key personnel, customers,
licensees, licensors, vendors, and third-party developers, including the ability to attract, retain and develop key
personnel and developers that can create high quality “hit” titles, counterparty risks relating to customers, licensees,
licensors and manufacturers, domestic and international economic, financial and political conditions and policies,
foreign exchange rates and tax rates, and the identification of suitable future acquisition opportunities and potential
challenges associated with geographic expansion, and the other factors identified in the risk factors sections of
Activision Blizzard’s most recent annual report on Form 10-K and any subsequent quarterly reports on Form 10-Q.
The forward-looking statements in this release are based upon information available to Activision Publishing and
Activision Blizzard as of the date of this release, and neither Activision Publishing nor Activision Blizzard assumes
any obligation to update any such forward-looking statements. Forward-looking statements believed to be true when
made may ultimately prove to be incorrect. These statements are not guarantees of the future performance of
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Activision Publishing or Activision Blizzard and are subject to risks, uncertainties and other factors, some of which are
beyond its control and may cause actual results to differ materially from current expectations.
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Maryanne Lataif

SVP, Corporate Communications
Phone: (310) 255-2704

Mobile: (310) 990-5870
mlataif@activision.com

Kristin Southey

SVP, Investor Relations and Treasury
Phone: (310) 255-2635

Mobile: (310) 593-1630
ksouthey@activision.com
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